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Albemarle

For almost 4 decades, Albemarle Magazine has been a
cornerstone in Charlottesville and throughout Central
Virginia. Albemarle Magazine enlightens, educates, and
entertains long-time residents, newcomers, and visitors.
A trusted resource of informative news and entertaining
features, Albemarle highlights and celebrates the people,
businesses, organizations, and events that make Central
Virginia an exceptional place to live and visit.

In 2024, Albemarle Magazine was acquired by DeMaso
Publishing. DeMaso Publishing is affiliated with Summit
Publishing, a Charlottesville-based dynamic and
forward-thinking publishing house known for its popular
magazine titles like Blue Ridge Outdoors, and The Virginia
Sportsman.

6x per year, bi-monthly distribution
6,000 copies per issue

Distribution Comprises: Subscriptions e Targeted
Mailings  Newsstands ¢ Hotels ® Rental Properties
Public Places ¢ Waiting Rooms ® Special Events

Readers come from all 50 states and 8 countries with a
subscription renewal rate of over 92%.

98% of Albemarle Magazine readers are homeowners,
43% own 2+ residences. Our readers use Albemarle to
make hiring and purchasing decisions for their home and
lifestyle in Central Virginia.

With full circulation, plus an established pass-along rate
of 4 readers per copy, each issue of this bi-monthly
magazine reaches an average 20,000+ readers who use
Albemarle advertisements to make purchasing and hiring
decisions and recommendations to friends in the
community.

95% Readers took action after reading Albemarle
87% Read every issue
69% Discuss what they read in Albemarle with others

In 1987, Albemarle Magazine's first editor, the late

William Van Doren, introduced the new magazine, writing,

“Albemarle isn't about a lifestyle but concerns a way of life
that all of us are creating together. It's about the growing
personality of Charlottesville, Albemarle, and the
surrounding region. ‘Personality’ to us means the soul of
what people here are doing—choices we're making, things
we're trying to accomplish, expressions we're bringing into
reality. It involves our history, our natural environment, our

commerce—and our imaginations.”

This remains true today and will into Albemarle’s future.




Albemarle

/3 Page, > Page, Full Page, 2-Page Spread Leaderboard, Newsletter, & Social Ads
Save up to 20% by running your ad in multiple issues.

STANDARD PLACEMENTS 1X 3X 6X Abemiarle

INSIDE COVER $2,600 $2,400  $2,250

2-PAGE SPREAD $4,000 $3,650 $3,350 I 1

FULL $2,100 $1,900 $1,750 13 el’n&f '

1/2 $1,300 $1,100 $950 T ‘
/2 INGOOD

1/3 $900 $750 $600

Display Ads:
Leaderboard Ad
$350/2 Months

728 x 90 PX

Ads must be supplied as high-resolution CMYK PDFs at 300 DPI or
better. All fonts must be converted to outlines. All spot colors must be Email Newsletter Ads:
converted to CMYK. If the advertisement is a full page or spread, it must Block Ad
have a 1/8" bleed included. PLEASE DO NOT INCLUDE CROP MARKS $250/Newsletter
ON ANY FILES. _ _

a A
Rates are per ad and Net. , Albematle

600 x 350 PX

| 600x350

Bleed: 17w x 11.125 h
Trim: 16.75w x 10.875h Bleed: 8.625w x 11.125 h

Safe Zone: 16w x 10.125h Trim: 8.375w x 10.875h
Safe Zone: 7.625w x 10.125h

Facebook Post Ads:

1/2 Vertical: 1/3 Vertical: Opportunity to reach
Etggg: ?lggd: Albemarle’s 3500
. W X LOW X
1 125h 1.125h Fgcebook followers
} . with a custom
Trim: Trim:
4125w x , 3w x Facebook post
10.875h 1/2 Horizontal: 10.875h shared in our voice
7.75w x 4.975h
23;;520“& Safe Zone: 7.375w x 4.6h g’azfg Zone: and then targeted
~>Towx W X with a paid boost.
10.125h 10.125h

$300




Albemarle

Health & Wellness

Discover ways to improve your vitality through advances in health care and
destinations devoted to well-being. We explore how these innovations and
places are transforming lives across Central Virginia.

Ad reservation by December 19 / Final Art due January 5
STREET DATE - February 9

America’s 250th Anniversary

Celebrate America’s Semiquincentennial with reflections on Thomas
Jefferson’s legacy, local history, and community commemorations as we
examine Albemarle’s role in shaping 250 years of freedom.

Ad reservation by February 23 / Final Art due March 26
STREET DATE - April 9

Summertime Getaways

From mountain retreats to river towns and coastal escapes, Virginia offers
endless possibilities for exploration. This issue captures the spirit of
summer travel and the joy of discovering new places.

Ad reservation by April 24 / Final Art due May 4

STREET DATE - June 8

The UVA Issue

The University of Virginia is a community cornerstone of culture, athletics, and
innovation. We look at how UVA helps shape the region’s identity, fostering
collaboration and impact that extend far beyond the Lawn.

Ad reservation by June 26 / Final Art due July 6
STREET DATE - August 10

Homes, Farms, and Estates

Visit some of Central Virginia's most impressive homes and landscapes. From
historic farmhouses and modern estates to the designers, builders, and
visionaries behind them, we highlight some of the area'’s finest architecture.
Ad reservation by August 28 / Final Art due September 7

STREET DATE - October 12

Food & Drink

Savor the season with culinary features that spotlight local chefs, standout
restaurants, and the wineries, breweries, and distilleries that give Central
Virginia its distinctive flavor and make the region a true food destination.

Ad reservation by October 26 / Final Art due November 5
STREET DATE - December 9

ALBEMARLE MAGAZINE TEAM

BLAKE DEMASO, Owner
blake@albemarlemagazine.com

ROBERT VICCELLIO, Editor
robert@albemarlemagazine.com

REBECCA CENCEWIZKI, Creative Director
rebecca@albemarlemagazine.com

MELISSA GESSLER, Business Manager
business(@albemarlemagazine.com

ADVERTISING CONTACT

Blake DeMaso, Owner

blaker@albemarlemagazine.com
434-227-6196




